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Independent Decision-Making: 
Your Path to Financial Freedom

Written by John Gallagher, Co-Founder of Maverick Partners Wealth

At Maverick Partners Wealth Manage-
ment, we believe in the power of indepen-
dent fi nancial advice. But what does that 
really mean for you?

Think of it this way: when you go to a car 
dealership, the salesperson might push you 
towards a certain model because of their 
commission. But what if you had a friend 
who knows cars and doesn’t care which 
one you buy? They’d help you fi nd the car 
that’s best for you. That’s what we aim to 
do in our work.

As independent advisors, we’re not here 
to sell specifi c products or meet sales quo-
tas. Our job is to look at the whole fi nancial 
picture and help others make choices that 
fi t their life and goals. It’s about what works 
for you, not what works for a big corpora-
tion’s bottom line.

Flexibility: Because Life Isn’t Flexibility: Because Life Isn’t 
One-Size-Fits-AllOne-Size-Fits-All

Life changes, and so do your fi nancial 
needs. Maybe you’re saving for a house, 
thinking about retirement, or wondering 
how to pay for your kids’ college. Whatever 
it is, independent fi nancial advisors can 
adjust your fi nancial plan to fi t. We’re not 
stuck following a script or pushing certain 
products. Instead, we look at all the op-
tions and fi nd what actually makes sense 
for our clients.

We also know everyone’s different in how 
they like to work with an advisor. Some 
folks love face-to-face meetings, others 
prefer video calls, and some just want to 
exchange emails. Our goal is to make man-
aging your money fi t into your life, not the 
other way around.

Looking at the Big PictureLooking at the Big Picture
When we talk about your fi nances, we’re 

not just thinking about your bank account 
balance. We’re looking at the whole picture 
– your job, your family, your dreams for the 
future. We consider things like retirement 
savings, tax management, planning for 
big life events, and protecting your family 
fi nancially.

Straight Talk, No Fine PrintStraight Talk, No Fine Print
We believe in being upfront. We’ll al-

ways be clear about how we get paid and 
why we’re recommending certain fi nancial 
moves. No hidden fees, no confusing jar-
gon. Just honest advice and explanations 
you can understand.

Keeping Up with ChangesKeeping Up with Changes
The fi nancial world is always changing, 

and so are people’s lives. Being indepen-
dent means we can stay on top of new 
ideas and opportunities without being held 
back by corporate red tape. If something 
new comes along that could be good for 
you, we want to be able to tell you about it.

What It All Means for YouWhat It All Means for You
Choosing an independent advisor like 

Maverick Partners means you’re putting 
yourself in the driver’s seat of your fi nancial 
future. We’re here to be your navigator, 
offering guidance and support along the 
way. Our goal is to help you feel confi dent 
about your money choices and to create a 
fi nancial plan that fi ts your life.

Remember, there’s no one-size-fi ts-all in 
fi nance. Your journey is unique, and your 
fi nancial plan should be too. With indepen-
dent advice, you can explore more options 
and fi nd the path that’s right for you. It’s 
about making your money work for your 
life, not someone else’s idea of what your 
life should be.

Your Financial Freedom Your Financial Freedom 
Starts HereStarts Here

At Maverick Partners, we’re committed to 
helping you navigate your fi nancial journey 
with independence and clarity. We believe 
that when you understand your options 
and have the freedom to choose what’s 
best for you, you’re more likely to achieve 
your fi nancial goals. So why not take the 
fi rst step towards fi nancial freedom?

Take the fi rst step 
towards fi nancial freedom. 

Email John Gallagher at 
john@maverickpartnerswealth.com 

for independent, tailored advice.
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735 SEASHORE ROAD, CAPE MAY, NJ - www.hcsv.org - 609.898.2300

August 24th &25th

The 1800s come to life when you visit 27
restored, historic buildings, speak with
historic interpreters dressed in period

clothing and stroll along the shell-lined
pathways under old shade trees.

Gaiss’ Market

Ms. HOLMES & Ms. WATS N
APT . 2B

The Robert Shackleton Playhouse
405 Lafayette Street, Cape May, NJ

“Upbeat, funny,
and action-packed!

Thoroughly
entertaining from
start to finish.”

Directed by Roy SteinbergDirected by Roy Steinberg
Wr i t t en by Ka te Hami l lWr i t t en by Ka te Hami l l

New Jersey
Professional
Premiere
Play

www.capemaystage.org 609-770-8311

Bodnar fi les to run for City Council
By JACK FICHTER

Cape May Star and Wave

CAPE MAY — Steve 
Bodnar announced his 
candidacy for City Coun-
cil, filing his petitions Aug. 
13 with City Clerk Erin 
Burke.

Bodnar serves on the 
Zoning Board and Munici-
pal Taxation and Revenue 
Advisory Committee. He 
was a career prosecutor 
prior to retiring from prac-
ticing law in the public and 
private sectors. 

His childhood summers 
were spent in Cape May, 
where he worked through-
out high school and col-
lege. He has been a home-
owner for 16 years. 

“I have worked and lived 
in Cape May almost my 
entire life. Cape May has 
been a constant for me, 
even when my job took 
me elsewhere. It is a great 
community with a rich 
history,” Bodnar said. “I 
support the construction 
of the police station and 
other capital projects that 
are in the planning stage. 
Nonetheless, we cannot 

let these projects or other 
forces jeopardize Cape 
May’s unique character, 
which makes our commu-

nity so special. That is why 
my platform is: Supporting 
Our Future. Respecting 
Our Past.”

Jack Fichter/CAPE MAY STAR AND WAVE
Steve Bodnar presents his petitions to run for City Council to 
City Clerk Erin Burke on Aug. 13 outside City Hall.

PRODUCE PLACEPRODUCE PLACEPRODUCE PLACEPRODUCE PLACE
3714 BAYSHORE ROAD AT TOWNBANK ROAD • NORTH CAPE MAY

609-889-9045
OPEN YEAR ROUND • SALE PRICES GOOD NOW THROUGH TUESDAY AUGUST 27th, 3PM

Dietz & Watson
PICKLESPICKLES

32 oz. 32 oz. $4.49$4.49

HERRS • UTZ
LARGE BAGLARGE BAG

POTATO CHIPSPOTATO CHIPS
2/$7.002/$7.00

Special
Special Special

Special
PLEASE CALL AHEAD FOR 
ALL LARGE HOAGIE AND 

BREAD ORDERS SO WE CAN 
SERVICE YOUR NEEDS

OPEN 7 DAYS A WEEK
FOR ALL YOUR RETAIL &

WHOLESALE NEEDS

Accepting
VISA • M/C

DEBIT CARDS
FAMILY FIRST 

CARDS

HOURS
MON.– SAT.
9AM–5PM
SUNDAY

9AM – 4PM

Domestic Ham..............$3.99 lb
Meat Bologna ...............$3.99 lb
Ham Capicola ...............$4.99 lb
Peppered Ham .............$4.99 lb
Mozzarella Cheese.......$4.99 lb
Honey Ham ...................$5.99 lb
Gourmet Turkey ...........$5.99 lb

Seedless Cucumbers ......99¢ ea
Tomatillo ........................... 99¢ lb
Red Seedless Grapes ..... $1.59 lb
NJ Plum Tomatoes ......... $1.99 lb
Red Potatoes.................. 5lb/$2.99
Seedless Watermelon .... $3.99 ea

HORSERADISHHORSERADISH
CHEESECHEESE

SPECIALSPECIAL
CAJUN • PEPPERED

HOMESTYLE

TURKEYTURKEY

SPECIALSPECIAL
HONEY BBQ

LEMON PEPPERED

CHICKENCHICKEN

SPECIALSPECIAL
PRE-SLICED

TURKEYTURKEY ROASTROAST
BEEFBEEF$5.99$5.99 LB.LB.

$4.99 $4.99 LB.LB.

$10.99$10.99 LB.LB.$4.99 LB. $4.99 LB.
$3.99 LB.

OUR OWN
STORE COOKED

$4.99 $4.99 lb.lb.

ORDER ONORDER ON
OUR WEBSITEOUR WEBSITE

Award WinningAward Winning

MUST BUY 2

ter half of the 20th century 
— disproportionally affect-
ing the African American 
community. 

“By the end of the cen-
tury, the African American 

population dwindled to just 
over 5%. This downward 
trend continued into the 
21st century, with the pop-
ulation dropping further 
to 76 people, 2.7% of 2,768 
residents by 2020. This sig-
nificant reduction reflected 

the cumulative impact of 
urban renewal, economic 
shifts, migration for better 
opportunities and chang-
es in property ownership 
within the African Ameri-
can community in Cape 
May.”
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